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SECTION 1 {

Brand Signature
Specifications

Consistent and proper use of the Polar Air logo is the most important
way to maintain brand integrity. The following section provides
guidelines for the proper use of all the signatures within the Polar
branding system, which includes the Polar Air logotype and the Polar
Air secondary symbol. The rules outlined in this guide must be adhered
to while creating Polar Air communications.



Using the Polar Air
Logotype

The Polar Air logotype is meant to be used as the main brand mark.

When to Use the Polar Air Logotype
The Polar Air logotype should be used on all materials, both corporate and commercial, that
pertain to Polar Air.

Size and Freespace

The logo must be surrounded by a generous field of clear space in every application to protect

it from competing visuals such as text and other graphics. As shown, the minimum allowable D
clear space is equal to an area in height and width of the letter height within the logotype.
This area (marked by the ‘P') must surround the logo on all four sides.

the Polar Air logotype be obtained from the internet or other alternative sources as it may
not be the official brand mark. Under no circumstances should the signature ever be altered,

Authorized Artwork Q
When using the Polar Air logotype, be sure you are using an authorized version of the artwork D
as obtained from Atlas Air Worldwide Sales and Marketing. Under no circumstances should

added to or re-created. G
File Formats \
Atlas Air Worldwide Sales and Marketing has made the Polar Air logotype available in a x = minimum free space around the Polar Air Signature

variety of file formats including .eps, .jpg, and .png. Be sure to use the correct file format for
the type of media that is being produced.

Minimum Size

Polar
]

875" x AT
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Versions

PRIMARY LOGOTYPE

The Polar Air logotype has been made available in a variety of versions. Depending on the
type of media being produced, an alternative version of the Polar Air logotype may need to be
used. Refer to the guidelines below when selecting a version of the Polar Air logotype to use.

Color Polar Air Logotype

The color Polar Air logotype is the primary version of the brand mark and should be used if
conditions allow. Do not use the color version if the background color does not provide enough
contrast for the signature to be readable.

Black and White Polar Air Logotype
The black and white version of the Polar Air logotype is to be used when production does not
allow for color to be used.

Reverse Polar Air Logotype

Reverse versions of the Polar Air logotype have been made available in case the background
on which the logotype is being placed is dark and the logotype is not readable. The reverse
version should also be used when the background color the logotype is being placed on does
not provide enough contrast for the color version of the Polar Air logotype to be readable.
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Common Mistakes

PRIMARY LOGOTYPE 1 2

Consistent use of the Polar Air logotype is essential to protecting the integrity of the brand.

Under no circumstances should the logotype ever be altered, added to or re-created. Only 3
reproduce and apply the logotype as specified in this guide, as any misuse is detrimental to

the Polar Air brand as a whole. To the right are ten common mistakes that should be avoided

when working with the Polar Air logotype.

1. Never rotate the Polar Air logotype.

2. Never overprint the Polar Air logotype on low-contrast, complicated imagery.
3. Never alter the size relationship within the Polar Air logotype.

4. Never outline the Polar Air logotype. g‘\\ N /

5. Never confine the Polar Air logotype in a shaped background or decorative border.

AN

6. Never use colors other than those approved by Polar Air.

7. Never change the letter spacing of the Polar Air logotype.

8. Never alter the Polar Air logotype typography.

9. Never add a drop shadow or use other effect on the Polar Air logotype.

10. Never distort the Polar Air logotype.

10
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Using the Polar Air
Secondary Symbol

When to Use the Polar Air Secondary Symbol
The Polar Air symbol can be used as a secondary element for certain applications.

Size and Freespace

The logo must be surrounded by a generous field of clear space in every application to protect
it from competing visuals such as text and other graphics. As shown, the minimum allowable
clear space is equal to an area in height and width of the letter height within the symbol. This
area (marked by the X') must surround the logo on all four sides.

Authorized Artwork

When using the Polar Air symbol, be sure you are using an authorized version of the artwork
as obtained from Atlas Air Worldwide Sales and Marketing. Under no circumstances should
the Polar Air symbol be obtained from the internet or other alternative sources as it may not
be the official brand mark. Under no circumstances should the symbol ever be altered, added
to or re-created.

File Formats

Atlas Air Worldwide Sales and Marketing has made the Polar Air symbol available in a variety
of file formats including .eps, .jpg, and .png. Be sure to use the correct file format for the type
of media that is being produced.
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x =minimum free space around the Polar Air symbol

Small format Secondary Symbol
There is a small format version of the secondary symbol
that should only be used for small format purposes.



Versions

SECONDARY SYMBOL

The Polar Air secondary symbol has been made available in a variety of versions. Refer to
the guidelines below when selecting a version of the Polar Air secondary symbol to use.

Color Polar Air Secondary Symbol

The color Polar Air secondary symbol is the primary version of the brand mark and should
be used if conditions allow. Do not use the color version if the background color does not
provide enough contrast for the signature to be readable.

Black and White Polar Air Secondary Symbol
The black and white version of the Polar Air secondary symbol is to be used when
production does not allow for color to be used.

Reverse Polar Air Secondary Symbol

Reverse versions of the Polar Air secondary symbol have been made available in case the
background on which the symbol is being placed is dark and the symbol is not readable.
The reverse version should also be used when the background color the symbol is

being placed on does not provide enough contrast for the color version of the Polar Air
secondary symbol to be readable.
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Common Mistakes

SECONDARY SYMBOL

Consistent use of the Polar Air symbol is essential to protecting the integrity of the brand.
Under no circumstances should the symbol ever be altered, added to or re-created. Only
reproduce and apply the symbol as specified in this guide, as any misuse is detrimental to
the Polar Air brand as a whole. To the right are ten common mistakes that should be avoided
when working with the Polar Air symbol.

1.

2.

6

Never rotate the Polar Air symbol.
Never overprint the Polar Air symbol on low-contrast, complicated imagery.
Never alter the size relationship within the Polar Air symbol.

Never use colors other than those approved by Polar Air.

. Never outline the Polar Air symbol.

. Never add a drop shadow or use other effect on the Polar Air symbol.

Never distort the Polar Air symbol.

The Polar Air logotype should not be used together with the secondary symbol.

Polar Air Corporate Branding Guidelines
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Using the Polar Air
Tertiary Logotype

For AAWW Corporate Branding Only

The Polar Air tertiary logotype consists of the Polar Air logotype and corporate symbol in a tail
format. The Polar Air Corporate symbol emulates the turbine of a jet engine in a simple, yet
effective manner. The wide stance of the letter forms suggest boldness and a sense of power.

When to Use the Polar Air Signature
The Polar Air tertiary logotype can be used on all materials, both corporate and commercial,
that pertain to Polar Air. It is to be used only in corporate brand context.

Size and Freespace

The logo must be surrounded by a generous field of clear space in every application to protect
it from competing visuals such as text and other graphics. As shown, the minimum allowable
clear space is equal to an area in height and width of the letter height within the logotype.
This area (marked by the "X’) must surround the logo on all four sides.

Authorized Artwork

When using the Polar Air logo, be sure you are using an authorized version of the artwork as
obtained from Atlas Air Worldwide Sales and Marketing. Under no circumstances should the
Polar Air signature be obtained from the internet or other alternative sources as it may not be
the official brand mark. Under no circumstances should the signature ever be altered, added to
or re-created.

File Formats

Atlas Air Worldwide Sales and Marketing has made the Polar Air logo available in a variety of
file formats including .eps, .jpg, and .png. Be sure to use the correct file format for the type of
media that is being produced.
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Versions

TERTIARY LOGOTYPE

For AAWW Corporate Branding Only

The Polar Air tertiary logotype has been made available in a variety of versions. Depending
on the type of media being produced, an alternative version of the Polar Air tertiary
logotype may need to be used. Refer to the guidelines below when selecting a version of
the Polar Air tertiary logotype to use.

Color Polar Air Tertiary Logotype

The color Polar Air tertiary logotype is the primary version of the brand mark and should
be used if conditions allow. Do not use the color version if the background color does not
provide enough contrast for the signature to be readable.

Black and White Polar Air Tertiary Logotype
The black and white version of the Polar Air tertiary logotypel is to be used when production
does not allow for color to be used.

Reverse Polar Air Tertiary Logotype

Reverse versions of the Polar Air tertiary logotype have been made available in case the
background on which the logo is being placed is dark and the symbol is not readable. The
reverse version should also be used when the background color the logo is being placed on
does not provide enough contrast for the color version of the Polar Air tertiary logotype to
be readable.
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Usage

TERTIARY LOGOTYPE

For AAWW Corporate Branding Only

Consistent use of the Polar Air symbol is essential to protecting the integrity of the brand.
Under no circumstances should the symbol ever be altered, added to or re-created. Only
reproduce and apply the symbol as specified in this guide, as any misuse is detrimental to the
Polar Air brand as a whole. It is to be used only in corporate brand context, as seen below.
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Color Palette

Polar Air Brand Color

This is the main color of the Polar Air brand and should be used as the basis for creating any
color scheme used on Polar Air applications. When developing Polar Air communications,

it is important the Polar Air blue is reproduced exactly in the values described to the right.
Variation in color values is detrimental to the Polar Air brand as a whole.
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PANTONE’
287C

Pantone Color
Polar Air BIUE ...,

CMYK Value

Polar AirBIUE ..., C=100,

RGB Value
Polar Air BIUE ...,

...... Pantone 287 C

M=81, Y=0, K=23

R=0, G=48, B=135



Color Palette

SECONDARY COLORS

Polar Air Brand Color Palette

The Polar Air secondary color palette consists of bright and modern hues. When
developing communications, use the Polar Air Blue as the primary color and select
other colors from the secondary palette sparingly for support. Rotating colors to
provide variety and interest in charts, graphs, and diagrams is encouraged.
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MAIN BRAND COLOR
Polar Air Blue
PANTONE ... Pantone 287 C
CMYK oo C=100, M=81, Y=0, K=23
RGB...ceeee e R=0, G=48, B=135
SECONDARY PALETTE
Polar Air Yellow
PANTONE ..., Pantone 1235 C
CMYK e C=0, M=28, Y=89, K=0
RGB...c.eeeeeeeeeeeeeeeeeeeeeeeeeeee R=255, G=184, B=28

.......................................................................... Pantone 172 C
C=0, M=72, Y=91, K=2
......................................................................... R=250, G=70, B=22

Polar Air Sky Blue

PaNtONe .....oeoeeeeeeeeeeeee . Pantone 305 C
CMYK...... C=55, M=0, Y=1, K=0
RGB. e R=89, G=203, B=232

.......................................................................... Pantone 331 C
C=27, M=0, Y=7, K=10
R=167, G=230, B=215




Typography

GENERAL USE

The following is intended for all employees.See Page 13 for Typography,
Professional Use.

Arial is a contemporary typeface that is to be used by all Polar employees
in their communications. Selected for its modern appeal and high
readability at smaller sizes, it is one of the standard typefaces available
in all Microsoft Office programs.
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Arial Regular

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

Arial ltalic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Arial Bold

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz

Arial Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz



Typography

PROFESSIONAL USE

The following is intended for design agencies only.

The Polar Air typographic system is built around the use of a typeface named Geogrotesque,
which is a semi modular typeface with a subtle rounded finish designed by Eduardo Manso

in 2009. The consistent use of Geogrotesque in our materials complements the design Geogrotesque Regular
aesthetic of our brand style and helps to ensure a consistent look and feel. It is not for use
by general employees. ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
Geogrotesque Thin Geogrotesque Medium
ABCOEFGHIJKLMNOPURSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopagrstuvwxyz abcdefghijklmnopgrstuvwxyz
Geogrotesque Ultralight Geogrotesque Semibold
ABCDEFGHIJKLMNOPQRSTUVWXY/Z ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz abcdefghijkimnopqgrstuvwxyz
Geogrotesque Light Geogrotesque Bold
ABCDEFGHIJKLMNOPQRSTUVWXY/ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz abcdefghijkimnopgrstuvwxyz
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SECTION 2 ‘

Applications

The following applications have been provided for use by professional design
agencies hired to create Polar Air collateral. These examples contain detailed
specifications to ensure consistent high-quality designs and layouts.



Polar Air Business Card

UNITED STATES

Business cards are important tools for communicating the Polar brand.
The specifications provided here are intended for design agencies.

Color
All stationery is produced with Polar brand blue ink. Other ink colors can be
added if partner logos are added to the business cards, on the lower left side.

Typography
Geogrotesque is the type font used for all Polar business cards. There are no
substitutions. Specifications for size and position are shown below.

Front
Size: 7pt
Leading: 8.5pt

Back
Size: 12.5pt
Leading: 15pt

Paper Stock

The recommended paper stock and weight is 100lb uncoated bright white
smooth finish paper. You can specify the brand of paper stock, but please make
sure that the color and weight chosen matches the recommended standard as
closely as possible.
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Lars Winkelbauer
Executive Vice President
and Chief Operating Officer

0 123-456-7890

C 123-456-7890
lars.winkelbauer@atlasair.com
linkedin.com/in/Iwinkelbauer

Polar Air Cargo Worldwide
2000 Westchester Avenue

Purchase, NY 10577
linkedin.com/company/polar-air-cargo

A worldwide
reputation for
reliability.

Earned every day.

polaraircargo.com

www.polaraircargo.com




Polar Air Business Card

INTERNATIONAL

Business cards are important tools for communicating the Polar brand.
The specifications provided here are intended for design agencies.

Color
All stationery is produced with Polar brand blue ink. Other ink colors can be
added if partner logos are added to the business cards, on the lower left side.

Typography
Geogrotesque is the type font used for all Polar business cards. There are no
substitutions. Specifications for size and position are shown below.

Front
Size: 7pt
Leading: 8.5pt

Back
Size: 12.5pt
Leading: 15pt

Paper Stock

The recommended paper stock and weight is 100Ib uncoated bright white
smooth finish paper. You can specify the brand of paper stock, but please make
sure that the color and weight chosen matches the recommended standard as
closely as possible.
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Kersti Krepp
Vice President, Sales & Marketing
Asia Pacific

0 +012-3456-7890

C +012-3456-7890
kersti.krepp@polaraircargo.com
linkedin.com/in/kersti-krepp-4044331

Polar Air Cargo Worldwide

Suite 601-607, One City Gate,

20 Tat Tung Road, Tung Chung

Lantau, Hong Kong
linkedin.com/company/polar-air-cargo

HisH
THAFZE
Wl RTARER

H # +012.3456.7890
FHREE +012.3456.7890
™ I +012.3456.7890
& T EB % kersti krepp@polaraircargo.com

ZRMIRZEAR
HAIR AL
BB W20
Wi — HA601-607

www.polaraircargo.com

www.polaraircargo.com



Polar Air Letterhea

Letterhead - U.S. Letter ;
As with all our stationery applications, letterhead maintains a clean 75

1.5"

disciplined design. 1.05"

Polar

« Pure white (blue white); not cream colored

+ Minimum 97% brightness
- Woven (not laid)
- Smooth (highly calendared/flat, not gloss and not too absorbent)

Letterhead should be produced using offset lithography whenever possible.

Any text beyond the first page should continue on paper from the same
stock as the initial page. These pages should not have the logo.

Size
8x5" x 11"

Typography
Text is 9/9.6 pt and prints 100% black.

Date

Addressee Name

Company Name

Department or PO Box Number
Street Address

City, State 00000-0000

Dear Addressee,

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec nunc nulla, lobortis a nulla a, scelerisque vehicula

erat. Nulla congue sollicitudin porttitor. Fusce aliquam eget lacus in venenatis. Fusce lorem lectus, malesuada semper
molestie at, lobortis quis mi. Maecenas mauris leo, pharetra vitae ante non, vestibulum ultricies dui. Duis sed imperdiet
sem, in sodales tortor. Nulla facilisi. Vestibulum vel risus commodo, hendrerit risus id, faucibus turpis. Cras sed tempor
tortor. Sed mollis gravida sem sed rutrum. Morbi vitae lacus diam. Donec in massa eget sapien hendrerit ullamcorper.
Mauris quam arcu, aliquet pulvinar lobortis nec, blandit et nisi. Suspendisse non dolor malesuada, blandit ante non,
consectetur turpis

Donec rutrum nis| diam, at vulputate lacus sagittis et. Maecenas adipiscing semper erat, eget iaculis dolor volutpat
lobortis. Aliquam nulla sapien, pulvinar nec adipiscing id, rutrum non nunc. Quisque nec justo mi. Ut egestas orci sed
convallis interdum. Suspendisse mi ante, sodales ac sem a, tristique tempus ligula. Donec scelerisque nibh id placerat
euismod. Mauris eu condimentum nisi.

Curabitur gravida facilisis nulla sed dictum. Integer libero lorem, accumsan vitae imperdiet id, ullamcorper a enim.
Praesent commodo, est eu pulvinar posuere, sem massa dapibus neque, id venenatis urna ipsum in leo. Etiam volutpat
orci eget massa faucibus, eu dictum felis euismod. Praesent mattis quam non urna imperdiet pretium. Integer quis
lorem urna. Nullam eu commodo urna. Quisque massa eros, pellentesque fermentum blandit a, lobortis vel lectus. Duis
porttitor velit pulvinar adipiscing gravida. Cras tellus mi, volutpat at volutpat eu, luctus in justo. Ut convallis tincidunt
dui, ac venenatis lectus dictum cursus. Duis aliquet aliquam ligula, vitae vulputate arcu dignissim ut. Aenean egestas,
urna a vehicula semper, ligula dolor ultricies elit, in pellentesque dolor est vel tellus. Etiam pellentesque augue vehicula,
imperdiet elit sed, porta arcu. In ullamcorper lacus tortor, in posuere felis porta consectetur.

Sincerely,

Sender’s Name
Title

75"
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Polar Air Cargo Worldwide + 2000 Westchester Avenie, Purchase, New York 10577 + (888] 380-3400 com
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Polar Air Apparel

Apparel

When applying the Polar Air logotype to apparel, please follow the guidance
provided below:

+ Always apply the Polar Air logotype in the approved color.

+ Maintain the quality and resolution of the signature regardless of the production
method (e.g., printing, embroidery).

+ Never place the signature within a shape or on a patterned background.

- Size the signature appropriately in relation to the item for maximum visibility.

Note: The examples illustrated on this page are for demonstration purposes only.
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Polar Air Promotional
Materials

Promotional Materials
When applying the Polar Air logotype to promational items, please follow the
guidance provided below:

« Always apply the Polar Air logotype in the approved color.

+ Maintain the quality and resolution of the signature regardless of the production
method (e.g., printing, embroidery).

+ Never place the signature within a shape or on a patterned background.

- Size the signature appropriately in relation to the item for maximum visibility.

Note: Avoid items that are considered inappropriate or of questionable taste
(e.g., shot glasses, pocket knives, lighters).

Note: The examples illustrated on this page are for demonstration purposes only.
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Polar Air Aircraft

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Ut bibendum
semper vehicula. Etiam eu massa et leo lacinia suscipit. Donec eu eros
a lectus porta porttitor. Morbi lorem elit, sollicitudin vel orci vel, facilisis
gravida est. Sed ac risus massa. Nunc eu semper quam. Phasellus eget
libero eget diam venenatis pretium.

[

Primary logotype Secondary symbol Secondary symbol
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Polar Air Branded Vehicles

Vehicle Signage

When placing the Polar Air logo on vehicles, pay attention to the area
around the logo, making sure there is enough clear space for proper
readability. Where possible, center the logo in the available space.

Supporting US growers
by keeping perishables
fresh from US farms to

Asian customers
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SECTION 3 {

Digital
Communications

The following applications have been provided for use by professional design
agencies hired to create Polar Air collateral. These examples contain detailed
specifications to ensure consistent high-quality designs and layouts.



Polar Air Email Signature

Email Signature

Use the Polar Air logotype for Polar Air email signatures. When @ ® < =v é A v
domg.so,payattentlontotheareaaroundthe.l.ogo,makmgsure e cl12 ¢/ M 2B 1 USl ===|= v o«
there is enough clear space for proper readability.
To: Recipient
Cc:
Subject: Subject
Signature: Signature E

Dear Ms. Lorem,

Aliquam risus orci, laoreet ac mauris at, accumsan tempus erat. Vestibulum hendrerit malesuada mollis. Donec justo
elit, vestibulum nec enim quis, consequat varius lorem. Nullam eget metus at tellus congue dapibus. Suspendisse
semper ultricies libero vel pretium. Vestibulum et velit ac arcu cursus dignissim quis eu ipsum. Nulla id consectetur
ante. Praesent ultricies, magna tincidunt fringilla mattis, enim mi egestas ex, ac elementum leo risus et massa.

Lars Winkelbauer

EVP & Chief Operating Officer

Polar Air Cargo Worldwide

2000 Westchester Avenue | Purchase, NY 10577-2543
Cell +1 (914) 572-5836
Lars.Winkelbauer@PolarAirCargo.com
www.PolarAirCargo.com

Polar
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Polar Air Social Channels

TWITTER

Social Channels .
. . 9 Polar Air C: Worldwide (@ X +
The Polar Air secondary symbol can be used for the profile el Farse Hordwde
photo, which will also serve as the icon for each tweet. ¢ ° ¢ G *

3 Home 7 Moments

Search Twitter Q Have an account? Log in v

2N
{

' Tweets Following Followers Likes

140 246 2,742 91

l'\ Polar Air Cargo Worldwide @PolarAirCargo . Nov 7 v
Polar Air Cargo @" We look forward to being honored by @WomensForumNY at this week's
Worldwide #BreakfastCorpChampions for advancing women'’s leadership and
X #RaisingtheBar for gender-balanced boards. We recognize that diversity @
@PolarAirCargo

is a key to better board leadership - and performance - at #AtlasAir.

& polaraircargo.com
Joined November 2019 Want to take advantage of all

the new Twitter features?

EUHPUHM[ It's Simpist log in.

CHAMPIN

Sign up
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Polar Air Social Channels

LINKEDIN

Social Channels
The Polar Air secondary symbol can be used for the profile
photo, which will also serve as the icon for each post.

® © ® @ Polar Air Cargo: Overview | Lin X +

& > C @ linkedin.com/company/polar-air-cargo/ P

5 7 . .

. { gg (=] [E [ Try Premium Free

In Q Search = yfor 1 Mor‘nh
Home My Network Jobs Messaging Notifications Me ¥ Work ¥ .

“' Polar Air Cargo

Airlines/Aviation - 11,757 followers

+ Follow Visit website 2 See all 287 employees on Linkedin >

Images Documents Videos Sort by: Top w _—
I Home m g Highlights
About #Za.  Polar Air Cargo + Follow ===
A )\ 11,757 followers Explore hashtag #polaraircargo
Jobs wa/ w-® v
FORE! Polar’s 12th Annual Customer Appreciation Golf Tournament in Shanghai 1
People was a smashing success. More than 60 people joined us on the green,
representing our customers and partners in the PVG area, as well as ...see more
2 foll
Ads ollowers
8 recently posted jobs
P
____ _» Station Manager, Narita
Narita.Chiba
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