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Safe Harbor Statement

This presentation contains ñforward-looking statementsò within the meaning of the Private Securities Litigation Reform Act of 1995 that reflect 
Atlas Air Worldwide Holdings Inc.ôs (ñAAWWò) current views with respect to certain current and future events and financial performance. Such 
forward-looking statements are and will be, as the case may be, subject to many risks, uncertainties and factors relating to the operations and 
business environments of AAWW and its subsidiaries that may cause actual results to be materially different from any future results, express or 
implied, in such forward-looking statements.

For additional information, we refer you to the risk factors set forth in the documents filed by AAWW with the Securities and Exchange 
Commission. Other factors and assumptions not identified above are also involved in the preparation of forward-looking statements, and the 
failure of such other factors and assumptions to be realized may also cause actual results to differ materially from those discussed.

Such forward-looking statements speak only as of the date of this presentation. AAWW assumes no obligation to update the statements in this 
presentation to reflect actual results, changes in assumptions, or changes in other factors affecting such estimates, other than as required by 
law and expressly disclaims any obligation to revise or update publically any forward-looking statement to reflect future events or 
circumstances.

This presentation also includes some non-GAAP financial measures. You can find our presentations on the most directly comparable GAAP 
financial measures calculated in accordance with accounting principles generally accepted in the United States and our reconciliations in our 
earnings releases dated February 20, May 7 and August 6, 2020, which are posted at www.atlasairworldwide.com.
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John Dietrich became President and CEO on 
January 1, 2020; joined Board of Directors as well

Bill Flynn retired as CEO on December 31, 2019;
remains Chairman of the Board

Gen. Duncan McNabb, USAF, Ret. to continue     
as Lead Independent Director

John Dietrich

Å30+ years in aviation; 13 with United Airlines;  

20+ with Atlas

ÅAtlas COO for 13 years prior to becoming CEO

ÅVisionary leader with industry expertise

ÅKey member of senior leadership team

ÅUnparalleled commitment to company, customers 

and employees

Continuing Leadership
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SAFETY IS OUR TOP PRIORITY

ÅTaking every precaution to safeguard employees

ÅEnsuring we continue to transport goods the world needs

CAPITALIZING ON MARKET DYNAMICS

ÅLeveraging the scale and scope of our enterprise

ÅDelivering safe and high-quality service for our customers 

ESSENTIAL ROLE IN THE GLOBAL SUPPLY CHAIN

ÅKey role in customersô operating networks

ÅCarry goods that save lives, fuel economic activity and support jobs

ÅHelp businesses and communities manage through global pandemic

WELL-POSITIONED FOR CONTINUED SUCCESS

ÅTalented team of employees

ÅStrong balance sheet

ÅUnmatched fleet choices and operating capabilities

Operating an Essential Business
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Shaping a Powerful Future

Global leader in
outsourced aviation

Long-standing,                        
strategic
customers

Committed to express,
e-commerce,           
U.S. military and
fast-growing markets

Capitalizing on initiatives
to drive value and benefit
for customers, employees 
and shareholders

Focused on opportunities 
that generate the best 
returns

Adjusting our business ï
managing costs,   
aligning resources       
with strategic priorities
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2020 Objectives
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Deliver superior service quality

Committed to safe, secure, compliant operation

Maximize business opportunities

Capitalize on fleet development

Realize continuous improvement

Maintain solid balance sheet Continued Growth and Innovation



RESULTS EXCEEDED OUR EXPECTATIONS

ÅHigher commercial charter yields

ÅReduction of available cargo capacity in the market

ÅSignificant demand for airfreight

LEVERAGING FLEET AND BUSINESS MODEL
ÅServing increased demand 

ÅExecuting on very favorable business opportunities

ÅReactivated three 747-400s and operationalized a 777

ÅEntered numerous new long-term charter agreements

RESULTS ALSO INCLUDED

ÅHigher heavy maintenance expense

ÅLower AMC passenger demand

ÅLower 747 Dreamlifter flying for Boeing

ÅHigher pilot costs
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1H20 Summary

REPORTED NET INCOME

$102.3 million

9*See August 6, 2020 press release for Non-GAAP reconciliations

ADJUSTED NET INCOME*

$153.1 million

ADJ. EBITDA* DIRECT CONTRIBUTION

REVENUEBLOCK HOURS

158,213 $1.47B

$368.2M $324.0M



2020 Framework

REVENUE/EARNINGS

Revenue

~$3 billion

Adj. EBITDA

~$750 million

Adj. Net Income

~50% of FY20 adj. net 

income to occur in 2H20

3Q20 OUTLOOK

Block Hours

>85,000

Revenue

~$800 million

Adj. EBITDA

~$170 million

Adj. Net Income

Will represent ~20% of 

FY20 adj. net income
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OTHER 2020 KEY ITEMS

Block Hours

>330,000

~70% of total in ACMI

Balance in Charter 

Maintenance Expense

~$480 million

Depreciation/Amortization

~$255 million

Core Capex

~$80 to $90 million



ACMI/CMI

Business Developments

Strong record of placements and 
expanded service for existing 
customers

Added customers include:
Asiana, EL AL, Inditex,               
Nippon Cargo Airlines, SF Express

Customer interest for both                
777F and 747F CMI solutions                    

Operating                                                    
17 767-300Fs for Amazon

Operating                                                
five 737-800Fs for Amazon

Significant additional placements
with express operators:
DHL, FedEx and UPS
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CHARTER

Business Developments

Worldôs leading 747 charter operator

High-profile sports, racing,
entertainment charters

Expanded long-term charter business: 
HP Inc., DHL Global Forwarding,           
APEX Logistics, DB Schenker,              
Flexport, GEODIS

Leading cargo carrier in South America

Largest provider of cargo and
passenger charters to U.S. military

Worldôs3rd largest freighter 
lessor by value

Added/converted 21 767-300s; 
acquired two additional 777-200Fs

Formed joint venture with        
Bain Capital Credit to develop 
separate freighter aircraft leasing 
portfolio with anticipated value of 
~$1 billion

DRY LEASING
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